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Presentation

Ueda We will now begin the briefing. Thank you very much for taking time oybwf busy schedule to join
us today at UACJ CorporationDRy.

| am Kaoru Ueda, General Manager, IR, Finance Department, and | will serve as today's moderator. Thank you
for your cooperation.

Although forwardlooking information may be provided in thisgsentation, such information is only our
current forecast. Please note that actual results may differ significantly from these fota@kihg
statements due to various factors.

Let me now begin today's program. First, Shinji Tanaka, Representative Difeatsident, will give an
explanation titled "For achieving the fourth midrm management plan." Kozo Okada, Chief Executive,
Finance and Accounting Division Executive Officer, will continue his presentation on achieving management
conscious of cost ofapital and stock price.

President Tanaka, please go ahead.

Tanaka | am Tanaka. Good morning, everyone. Thank you very much for taking time out of your very busy
schedule today to join us at the UACJ Group#y.

The UACJ Group's IR activities have beeatly supported by investors and analysts through financial results
briefings and other events. | would like to take this opportunity to thank you again. We will continue to actively
develop our IR activities and look forward to your continued support.

Today's Program

Content | Speakers Time

Shinji Tanaka

For achieving the Fourth Mid-lerm Management Plan (Represaniatin Dvacior, Presiden]

2 s 9:35~9:50
Toward Management Conscious of Cost of Capital and Kozo Okada
Stock Price {Exacutive O%icar. Che’ Executive, Finarce and AccoLnting Dvslan )
Promaoton of Busineas Collaboration
! Progress Updalte an 4th Mid-Term Plan Keizo Hashimoto 9 5010 06

{Execulive ice President.
Flal Rolled Produsls

s v Teerapun Pimtong )
UACJ (Thailand) Co.. Lid {Executive Ofcar 10:05~10:20
Ve Senlor General Managar of Bangsok OfMzae, UAC (Thaiand) Ca,, Lid.:

Henry Gordinier )
TRI-ARROWS ALUMINUM {Senor Managrg Exrcutive Offcar LIAC Comararion CEOMPresidam Tri-Arrows 10201025
Aumrum Inc. CEO UAGY North Amernca e |

- - - Mike Wegener .35~10-5
UACJ Automotive Whitehall Industries, Inc. { Prasident, UACG Autormate Wiitehat Industnes, Inc.) 10:35~10:50
? Minarni Takahashi
Toward Further Grawth for the UACJ Group INanaging Exsoutve Offiosr, Chiel Exsculne, Asrospuce snc Defense Malsrels 10:50~11:05

Ovenviey of the Asraspace and Detensa Materals Busiress Divison Business Division)

Break 11:05~11:15

Q&A 1M 15~12.00

W Lamrmd e Ny v v | 1

I will now explain today's program. In today'sDRy, under the title "For achieving the fourth rigrm
management plan," | will explain the financials, the five busieessllaboration figure, the domestic flat
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rolled products business, UATH, TAA, andH from overseas, and finally, the aerospace and defense
materials business, which was launched last October 2024.

Today, we have representatives from the US and Thailand, so | hope that everyone will actively ask questions
during the Q&A session at the@ of the day. Thank you for your cooperation.

The UACJ Group Philosophy System

gﬁf:soc,;ﬁ:p Our Purpose
Conlnbule o sockely by using raw malerials lo manulaclure producls thal
Our Purpose enhance prosperily and suslainabilily.
Our Vision
Aluminum is our passion, Il inspires our work n bBuilding a belter world and a
healthier environment,
Qur Vision Our Values I Qur Values
The UACJ Way: Our Guiding Principle

Respect and understand your assoclates
®  Vakm oed sonnbube 19 your workpiaos & etio 1o stgaps wih Fe local commudy
The UACJ Way ®  Accopt deecsry and easpect ponRis s waluns
Our Guiding Principle ®  Cormuricate openly with y0ur coworkers while placng mportance o0 ndradual and feam cevelopment
®  Contrize.te % making your workalacs more positve ana dynamic

Respect and
undérstand your associates,

Embrace honesty . Be curious and
and foresight. challenging.

Embrace honesty and foresight
® Fubow lhw Grongi's Scmn poncicie®
*  Secerwy resnond o e sepaciations of siskehcldem by heprg he Gou
manutschre garune prodoacts sih nisgnty
& Sty ahead of amerging Yends anc pay 3N ATTee e N proftecIng
he emsrcoment

Be curious and challenging

Saf. “a“d?- @  Eeirqushive abautchanging Tards a7 take cn challenpes whis heining th
ty and comp Group provide poduess ard senvizes nacded by saclety

® N0 e creabiee and ineevatiue I your work with a ‘orand bockng persgective

o p © TP S8 PSS K N CTOAT LA BY POAENEEN 1SN TH SO T4 IrSoroe of T4 JA0A WA IEALNT ATV M TSR ek 3
[T T PR ™ RR—— riesar g 1 et tad s cxchare o P, Uowtow entl wd nieeigerashi)

Now, let me give you a general overview. This is the Group's corporate philosophy, which was redefined in
February 2020. We hawhownyou many times, but we would like to confirm again.

Our corporate philosophy is to contribute to society by using raw materials to manufacture products that
enhance prosperity and sustainability. In other words, it shows our determination to contribute to the
realization of a society that is sustainable andigerulturally rich, with skills and technology that draws out
the functions and characteristics of materials as the starting point of our competitiveness.

Just below that is the UACJ Way, which is our guiding principle. It expresses that we act in aeceittan

three values: respect and understand your associates, embrace honesty and foresight, and be curious and
challenging. It serves as a guideline for our actions so that the UACJ Group can continue to be a company that
supports society and people'sdis in perpetuity.
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Corporate Philosophy and Sustainability Policy

AMbas e wibebmtl asvmivariobwlboe bdwdvasibd

Environmental Sustainability
Business IS ‘ Environment
.-.:;. b ek . ; m ::.::.-....:'-u-l.m werlawr
O - 0

A B 0‘%\- Waroeny > Crersamem

Cammrid
Fabdic

Seppliney

.
Twplesnes

Wi rvalden

Socie!y and banines

Ww Ty by e e e e A

Well-being

Passing down a “Brighter World”
over the next century

Aluminum i a ndamental materal tat supports our dally fves.

1 5 a matenal that is freely fransformabie in its shape and has unkmeed patental
i can be elemally recyclable as lhe same product sver and over again

This is tha unicus chasactarstic of auminum

Sa lo speak, auminum is the sustanable matenal.

Tha alumnunys patanhal Ras bean maximized by the UAC) Group 'ato has the
crting-acos technclages and saasanad sapartsEs

‘e realze 2 ‘ubure inwhich fie Earth can canbirue to be beawsful and bountifl
weh the wscom and the passon for technologies and expertise we have buit up
owar the years

That make us be rewounrd that cur business 1s 1o b emaranmendally fnendly. and
ta be approached 1o solve e virlous chalienges aur saciaty on tha global hes
faced

We conlribule 0 creale 3 bealiy snd barmonous socely whsre eveyooes con feel
‘Wellbeng

Each of llws UAC) Group s paople respescl diversiy, scl o creale syrsigy from e
dversty tcgathes with al of stakehaders and lazal cammunty

A brighter tomorraw! 'with akminum
A bewuliful plarel and & suslsinsie sucisly for the next generation of lhe fubure.
This 5 what e UAC) Group baleves the Brighter Work!™ s &l abaut

Here is the materiality of sustainability. The key sustainability issuélse materiality,isin the upper part of

this compass, in terms of the environment, a future where the Earth can continue to be beautiful and bountiful,
and inthe lower part, in terms of wellbeing, a healthy and harmonious society where everyone can feel well
being.

The north and south of this compass represent the direction in which the UACJ Group is heading, that is, a
guideline for heading toward the brightavorld that the UACJ Group is aiming for. And we are working on

our own activities.

A World Where People and Companies Are Changing

The global economic outlook is increasingly uncertain,

and prompt decisions are needed in a changing business environment

. A changing world

Changing individual mindsets toward
the need for reduced environmental

5 . impact
An increasingly polarized world Emerging changes in the Fco-minded purchass
bbby bl business environment o e
recyding loss
Large-scale climate
change-related disasters Higher labor and commodity costs Speead of eco- Shift away from
) ) ) friendy valicles Flastics
Change in tariff policy from a new
Stronger sustainability ; -
laws and regulations U.S. administration Changing corporate minds
. the need for reduced e
Backward shift in EV demand impact
Rescurce depletion Expansion of Demand for
) ) Supply of praducts with excallznt recye
Infrastructure Driven by the Rapid ..
Consersatan of water n

Uncertainty in economic frends,
energy shortages, and rising prices

Growth of Al

Inibatives for carbon

Intiatives for anargy consarvation. _‘
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We announced our fourth miterm management plan last fiscal year, and the business environment has
changed dramatically since then. With the beginning of a shift iiff aolicy due to a change in the US
administration, the global economic outlook is becoming increasingly uncertain, and we are now in a situation
where we must make quicker and quicker decisions in the face of a fluctuating environment.

We believe that tis heightened awareness of the need to reduce environmental impact will continue, but we
recognize that this was a year in which the UACJ Group was strongly called upon to find ways to connect its
businesses in order to reach this goal.

Current Business Awareness in the Mid-Term Plan Period

& Domestic: Steady sales of can stock, thick plate, and other products contributad to solid revenus
Q/ FY2024
{Results) Overseas: UACJ capitalized on continued robust global demand for can stock in North America

and elsewhere

@ Capturing an expanding market
»  Gromwnyg global demanc for can slock. driven by grealer ervoomental saarepess, pepulation growth, and scoromic

developmant
Q)ﬁ FY2025 » Automotve sxpansion - grawth is expected aver the madium to larg term
(Forecast) ® Continued negotiations on revising sales prices to reflect higher raw material costs
® Preparation of Strategic Investments for Achieving the FY2027
(Recognizing U.S. tariff policy as a risk, but expecting limited impact on performance)

® Target UACJ recycling rate: Creating Environmental Value While Aiming to Achieve

FY2026~ 80% of the FY2030 Goals
@ 2027 @ Revenue Contribution from Strategic Investments such as U.S. Hot-Rolling Capacity
{ Forecast Expansion and Recycling Facilities

® Capture demand for aerospace and defense materials and products for
semiconductor manufacturing equipment

We indicate our perception of the current business environment. First, regarding FY2024, | believe that this
was a year in which we were able to reliably meet customer demand for can materials and other products,
both in Japan and oversed3emand for can matials is expected to expand further in FY2025, and we intend

to seize this opportunity.

In addition, the Company will make capital investments with a view to metium growth. As for the US
tariff policy, we recognize it as a risk, but we believe thlatdirect impact on our business performance is
limited. It is currently not yet factored in.

In FY2025, we plan to make strategic investments with a view to achieving the goals of thé&rmid
management plan and expanding our business beyond it. Wetplaantinue to take an aggressive stance,
while at the same time protecting our financial health as we continue to strengthen our recyelatgd
activities.

In the latter half of the miderm management plan, we will work on expanding fields such asieerials,
aerospace and defense materials, as well as expanding the aluminum re@yatiniggd society and sales of
aluminum as a valuadded material.
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Progress in the 4th Mid-Term Management Plan

Adhering to plan policies, working steadily toward final-year targets

Reinforcing management foundations supporting business sirategies, manitering the external environment even more closely

Plan objective: Supply aluminum materials with even more added value than before

Ly"e«yhi and ‘
healthcare
Strategies for growth and added value q ‘m

Maximize revenue and enhance profitability through
increased value creation

Envitomment
and encegy

Strengthen operational resilience
Streamline and strengthen operations

Vorw Growth

Strengthen business foundations Gomains  Oomains

Improve capabilities for creating value and The power of materials
maintaining stable operations -
@ : xey sctity areos in existing domains ‘ : Key activity areas m naw domans

V1N Saedn € o s 7

Despite various changes in the business environment in which we operate, we have not changededar t
for the final year of the miderm management plan, which are business profit of JPY60 billion and EBITDA of
JPY100 billion.

What measures each of these businesses are planning for FY2027 will be explained in the presentations from
each business thidollow.

Progress in Strategies for Growth and Added Value — Promotion of Recycling

Proactive measures to lead the way to building a circular economy with aluminum

g tacilities
- Launched ALmitas+ FusPluls SMART, first
uulll_:me,uh.ch-w thick plate In Japan made with 100%
un 9
(o of QU FY25) T —
ve Z Casting ©
3 ¢ o strsamlingd o incraiss the (acycind
= Higher recycling rates - = \cé\ - used
* Expanded aluminum - UBC procassing lirs a1 TAA Logun plant
applications = : éw‘! axpandad (as of 01 FY26)
o 5'3 “per

ot vy v—_— e
=

FY10 = ’ 3 Aors 2 Exhilbited at the gereeal snvironmental rade show
(senzdimark ) 'i‘ . EcoPro 2024, Introducing many sustainability
ecycling 2 e

and acts
'l‘oma( UAC) recychng rale

i e B s ST Spcial sponsor af Fukul Coffws Festival 2004,
AR e o el ey promoting tho strength, ightnoss, thermal
N

This section shows recyclinglated items implemented in FY2024 as well as future plans. As you can see in
the lower left of the PowerPoint presentation, we have set a target UACJ recycling rate of 80% in FY2030.
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In response to this goakach of our sites has been equipped to actively utilize recycled raw materials. In
FY2024, we were able to increase this UACJ recycling rate to 73.9%. We are committed to implementing this
measure to provide our customers with the value of reduced enviremal impact.

Strengthening Business Foundations: Intangible Assets (Technologies, Brands)
and UACJ Essentials

I Al_rﬂ | tO S+ development I Steadily practicing basic UACJ principles

New ALmitas+ Products

ALmitas+ FusPlate SMART was launched as Japan's first™ thack plate of 1007
recycled raw materials
Help reduce environmental Impact In areas such as semiconductor production
-~ o Y 4 e S
« FusPigtem ® -
» — -

B % ALY

+  Undatas to craate workplace
envronments resilient o accdents
3 3 % ' Gracualy builcing ug automation at
E'r“p|°yee 3§fe[y producton sites
and security +  Improwing workplace snvironments
Ihvough UACY knuaded gs-inlensive siafl
nravaten {U-XI1)

+  Strengenening custiamer- and markat-
focused business aliances
Closer focus on »  Strenginening brand sweranass of

- = Al mitas+
customers, better Making *Monozukun Gakuen®

monozukuri [manutactunng acadeny)

o Aldaar T ,.n.- u.~a<;1;m.l, capabllities a campany-wida arganizatan
Reinfarcing swil ansfer, staff training

= FusPiotens »
v o .

8 AL

ALt Teeen SMART prod vt manon

v Made with 100% recycled raw materials (such a2 aluminum scrap) instead

of virgin aluminum
+  Maintaining 2 balance between
v Packaging made with eco-friendly protective film Governance and ntemal and cutside dreclors
+  Cantnung human rghts cue
diligence effarls

compiiance

Targeted product segments Semiconductor and LCD production
equipment, electrical products. medical devices. office automation equipment.
optical equipment. molds. machining jigs, etc.

VMG Db M ash

“Aooenbg 1 ousal ewerch s o Al 2025 o asherFasd 1hick dumisum shue prodacts mack 1 1005 secyvhed rew maseciaka 9

We are also strengthening our brand and other intangible assets in order to become the UACJ of choice. Last
September 2024, we integrated the various product brands that existed within the Group as a family brand,
ALmitas+.This past Apri23, last month, we announced ALmitas+ FusPlate SMART, a recycled thick plate
material.

Also, just shown on the right of this slide, we are working to strengthen our management base in order to
ensure UACJ's continued sustainable growth.

In particular, to @sure the safety and security of our employees, we will not only implemasures but
also pass on UACJ's technology for the future. "Monozukuri Gakuen" manufacturing academy was organized
in April.

We will accumulate systematic knewow and strengthen or training system in order to respond to the
decline in the workforce, which has already begun.
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Progress in Strategies for Growth and Added Value

Increasing production capacity in the first half of the plan, securing earnings from the second half

into the next plan

Value-add {top] and focus actiity Prohtioss analysis In key actiity areas A128
Ibottom) arwas in e plan (Billions of yen) |

| Promote recycling
o

0 0.6
o c=wma
g i f
o B = 0.9 ‘ . iz 3
m a
: P i
= s 8§ =
T L HETEE | s : 3T 3 46.0
= Contribute to supply chain § s B3 s ) 4
= stsbility in advanced fields g2 88 2 =z sz 3 5 z
o g 434 ¢ 33 i. T 2 E H =
8o Battarlan, Semidconductar, - =34 8 £ g § & S
o manutacturing oquipment, 5 § £3 P g 2 A 3. §
o Acraspaceldefonse e § 3 ;‘é H & a & 3
L =2 + 14 = . -
5 : e & §' < ¥ 32 3 1 3
G Expand new domains 23 & H 3 3 H 3
- s 3 § - 2
| Mability, Lilustylmalticars, Frumo Qg s Frais g P
Emaiommentlsonmy 3‘:: § g H B-ﬁ": ;. a.::.
Rty 2 Rus § Py
VAN Saanhon 9 :

Now, this is a summary of the key policies, strategies for groavtti added value set forth in the fourth mid
term management plan. Here is an analysisusibess profits for FY2023 through FY2025.

As you can see, in FY2024,experienced slight, partial delay in the materials + processing busidessn
part to the impact of the backdating of the automotivelated business, but we have generally beéteao
steadily expand earnings in other areas.

Although cost increases due to inflationary factors, such as the soaring costs of raw materials and labor, have
been occurring earlier than originally planned, we intend to cover these costs by making goofd the
recycling facilities we have already invested in and by making full use of recycled materials.
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Financial Targets

Net Sales (billion yen) s Business Profit, Adjusted EBITDA"! (billion yen)

B s e Rl
B oyrsd ERTON

1000

R Fy27 Fy30 FY25 FY27 FY30
r 7
ROE / ROIC™ (%) 10% D/E ratio™
o P -2 or more
or more J— et
ot
Less than 1.0 Less than 1.0
7.2%
& B=- - —
6,8%
FY25 FY27 FY30 ‘ FY25 FYzy FY30
R s LAt arori e e Acual condions in FY2024  LME US$2,5280. exchirge raos 143155
T Dby who cn sy ek ks Assumprens for FY 2025 LME LS$2 5000 evchange rave” ¥145U35
VN S M o s Assumpicesfor FYXRT  LME US$2,2000 axchanga rae: s1400,58 11

As | mentioned at the outset, there is no change in the financial targets for the final year of tHermid
management plan. We will steadily implenteghe investment plans that we are about to implement, aiming
to increase earnings and improve asset efficiency in FY2030.

Shareholder Returns Policy

Planning an annual dividend of 160 yen per share

Dividend per share (yen) { Net income per share (yen) /

Dividend policy for Fourth Mid-term Management Plan period Davidend payaut ratio (91
| Aim to pay a stable and continuous dividend _® 38.2%
i: Diwidend payout ratio target for period of 4th Mid-term Management Plan 585 S

(FY24-27) 15 30% or more of net profit’

FY2024 FY2025

Net profit ¥28.0 vinion ¥20.0 bittion
A |
dlvln:el:ds 1 50 yen'share 160 yen/share
Dividend
payout 25.6. 36.2.
ratio
= (Feb: 2025) FY2d FY25
T::g‘;?):.- 2 ;;E::ﬁr:;l':_‘“ - (Fecacamt)

B Oredue paout be (N) - M inzarmm oee starw |ywn)

VAN Duaacdhon ¥ g s VEL 20O Prefl os) albibunatie W owiers of B Urder par shars (ven) 12

panl

There is no change in our basic dividend policy, which is to pay stable and continuous dividends. For the
current fiscal year, welan to increase the annual dividend by JPY10 to JPY160 per share.
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Change in Business Profit/Adjusted EBITDA

Steady progress towards 4th Mid-term Management Plan targets; further

improvements beyond

(Billions of yen}

[/ Bsiness profit
[T Adjusted EBITDA

60.5 56.1

48.7

20.9 21.3
H 14.6
FY18 Fy20 FY21 Fy22 FY23 Fy24 FY25 : Fy27 FY30
Structural reforms

Socond Mid-erm Managusent Play Thisd Mid-tet m Managsemen Plan Fowrth Mid-esm Managemisn Plan

PSP 13

We believe that FY2024 was a good start for the first year of thetenid management plan. From FY2025
onward, we will aim to achieve both revenue growth and a disciplinedstment plan to achieve our mid
term plan and VISION 2030.

Materiality targets

' Steps toward achieving the UACJ Group's five
' materiality targets
UAC recyeling rate ecrdig b

Driving a circular economy
in aluminum 73.9%

(739%)

~ Reduction rate of Scope 3 emissions
_ Addressing climate change 20.1%
(13.69%)

% Cakgoryl, o FY20' S, istenaly basts

FY2024 Results

¥ & Radustion rate of water witherawal
Conservation, restoration, Under Compilation
A} and nurturing of nature (109}
(Nature-positive) Goee FY2EN, imtweonty Esnin
Rate of conducting human rigthﬁ
m Respect for human rights 52%
(26%)
Percenlage of women
m Instilling diversity, equity, in management positions
and inclusion 11.1%
(9.5%)

"Flases sar e webels kor otter dcslon and detals,
S ALV NS

bt s somech ar s e s gial oo makng e i

Finally, the materiality initiatives are described. Due to time constraints, | will omit details, but generally we
were able to make progress on these items as planned.

Now, Mr. Okada of theifkance and Accounting Division would like to report here on the current status of
management conscious of cost of capital and stock pkite Okada, please.
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Toward Management Conscious of Cost o

Cont i

nue to enhance return on capital a
with the aim of achi a0iag quPBRI|I pyfasatpdesa

Actions.ZO)ZaEindF‘beyond4Ttahr94]‘,|eietdsmf0r

Management Pl an
FY023F®202#4 B R 6 ity i
usi ness ro f yieery
5.3% 9.9% Adi _ ROE
j ust ed :EBD M DAeny
TTTTTT T ) AROI:@%or mbpased on bu)sine} rof|t
V Busi nes(® 3K O t ADE r dteiss 1t0h an é% m
V,b\,tt 6L ®KICR Db § (Reduction of ,eit.ganci 4l osts
V Purchase of ,etefasury
Reduce cost
FY023F2024
| mprove beta value
9% 8-9% AContinuous business girowt & cagd¢ i pcfre
range corporate value
| mprove beta ) AStrengthening disclo ur) and di al og[Ue—wiTt
1.6 2 125 capital markets 7-8%r ange
I mproved ackumaoggdmenpt AStabl e and consistentl sharehol der rfeturns -
stable and continudqus pr di vidend pa$6utr mpotrigo o|f
Kl mproved creditworfthine AStrengthening credi t or T esTs 2MBENnd 28BEnd
(bohieved uAnd':r‘s‘l"agndlng (strengthening f)i nancli al structure Stock @@iOcgee B,7 7y0en
(Acllve investor )atio PBR 077 0.7 4 16
TR CT TR R T T T v ¢ d

Okada | am Okada, Chief Executive, Finance and Accounting Division. | will explain lxmhigee
management conscious of cost of capital and stock price.

FY2024, the first year of our fourth riierm management plan, has come to an end. We believe that we were
able to achieve the results as originally planned.

We will explain our plans for ctinuous improvement of corporate value in FY2025 and beyond, including
our major capital investment plans for FY2025.

As explained at the financial results meeting, this is our progress toward increasing corporate value and
achieving a P/B ratio of 1x orare. By achieving the goals of the fourth riém management plan of ROE

of 9% or more and cost of capital in the 7% range, we will achieve further expansion of the equity spread as
soon as possible.

As for the performance evaluation for FY2024, ROE wa% ® FY2024, up from 5.3% in FY2023. As for
business profit, the results for FY2024 were JPY45.9 billion and the final profit was JPY28 billion.

In February 2025, the Company also repurchased 3 million shares, or about 6% of its outstanding shares.

On the other hand, we assess that the cost of capital has dropped from 9% in FY2023 to the 8% range in
FY2024. Although the ridkee rate increased as interest rates on-y€ar treasuries rose, our beta value
declined significantly from 1.62 to 1.25.

As for the evaluation of the improvement in beta value, we believe that the evaluation shows the effects of
improved accuracy in profandloss management, improved creditworthiness, and promotion of
understanding of the Company through proactive IR activitiesiafiodmation disclosure.

As for actions for FY2025 and beyond, we will continue to maintain a D/E ratio of less tvailelsealizing

the goals of the fourth miderm management plan of JPY60 billion in business profit, JPY100 billion in
Adjusted EBITDANd ROIC of 9% or higher. We are committed to corporate activities to achieve ROE of 9%
or higher on a business profit basis as soon as possible.
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In terms of reducing the cost of capital, in order to further improve beta value, we are firmly committed to
continued business growth, active dialogue with the market and further strengthening information disclosure,
and stable and continuous shareholder returns.

For achieving the Fourth Mid-term Management Plan

Execution of strategic investments in 'materials with more added value than before'

U iall J L dit Vdill
Application of Funds Statement FY2024 Results nillions yen) The investment plans for FY2025
. Applicationoffunds | Sourcesoffunds M Investments to Enhance Production Capacity :
Cagial expendtues 39 ProAt(azs) bedore e 430 TAA: Hot Rolling Mill
Long-term :::‘;:emcl s 68 E;,.‘,;:::f_ G ELR B Investments to Promote Recycling :
funds T T : UACJ Yamaichi Aluminum Can Recycling, UBC’® processing facility
) TAA: Expanslon of UBC processing facllity ' UBS  Used Boverage Cun
s M Investments Aimed at Stabilizing Supply Chains in Advanced
Increazo in invertons %2 Sectors :
Short-tamn '::::':’h::"’“\’“ 39 Investment decision reached on increasing production with thick plate
furds Shartsge of ehorterm quenching furnaces
_tnds 591 Increase production capacity and competitiveness of Li-ion battery
current collector foll
WMFY2025 Initiatives
2 2 B Toward Fiscal Year 2027
Fungs;gf:tﬁnﬁzh?ﬂglgf rﬁf:ﬂrﬂﬂi + Financial Structure: Maintain a D/E ratio below 1.0
X I'r;r;lcn:m::on cf":mc risona” SERBHES Investments: Actively execute the "Material + a" strategy
Ad]usted EBITDA: 855 billion yen (FYZS forecast) = Shareholder Returns: Ensure stable and continuous dividends

{dividend payout ratio of 30% or more)
Short-Term Fund Generation:

Strengthened efforts in CCC improvement ’Achievement of the 4th midium-Term
activities to reduce working capital Management Plan Goals
42

VNG Db ¥ a st

We will explain the execution of strategic investments in "materials with more added value thare'b®
increase corporate value toward the achievement of the fourth-teitin management plan.

First, let's look at the situation regarding funds. As shown in the fund operation table for FY2024, the amount
of longterm financing was JPY81.1 billion, @hd surplus of londerm funds was JPY31.4 billion. Sherm
funds were JPY59.1 billion in shortfall due to soaring bullion prices, yen depreciation, and other factors.

In response to these results, the Company's efforts in FY2025 ayenerate adjusted EBITDA of JPY85.5
billion by expanding sales volume and steadily implementing price revisions in the FY2025 plan, as a means of
further generating longerm funds.

For shortterm funds, we will focus on controlling working capital by ffert strengthening our CCC
improvement activities.

Next, | would like to discuss the major capital investment plans for FY2025. With regard to capacity expansion,
investment to increase the capacity of hot rolling mills at TAA will be completed thisysaal

As for recycling investments, UACJ Yamaichi Aluminum's investment in UBC processing facilities at its Fukui
Works and the expansion of UBC processing facilities at TAA will be completed in H2.

Regarding the stabilization of the supply chain in adednsectors, we will install equipment to increase
production capacity of thick plate quenching furnaces for aerospace and defense materials, which should be
operational in FY2027, and in the foil business, we will also begin investing in the expansioduatipn
capacity for L-ion battery current collector foil.

Finally, in order to achieve the goals of our #edn management plan for FY2027, we will actively invest to
realize our "materials with more added value then before" strategy while maintamiDde ratio of 1x as a
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means of improving our financial position, and in terms of shareholder returns, we will firmly implement
stable and continuous dividend payments and strive to continuously increase corporate value.

That is all the explanation fromen

Ueda Thank you very much, Mr. Tanaka and Mr. Okada. Next, under the title of "Progress on the fourth mid
term management plan for the flat rolled products business," Keizo Hashimoto, Executive Vice President, will
explain UACJ's approach to businediaboration and the progress of the midrm management plan for the

entire flat rolled products business.

Mr. Hashimoto, please.

Strengthening Business Collaboration
to Achieve the Fourth Mid-Term Management Plan

Addressing customers’ diverse needs through cross-business collaboration

Fourth mid-term management plan: From a provider of matenials to a value-adding materials company

1) Shratagies for groath and sdcad valie Maximize evenos sod improve profiabiily through
Increased vake creation ; :
2) Forlifyirg operalivngl resiiienoe Huic cur agile and flaxbie sruchrs ,~"' m : T ; ."~.‘
3} Reinforcing susness foundatons Strergthen faundascrs supparting vakse creston and Y
stable buziness oparabors /' i Folls _’
Vi = S N
Litestyles and | wr J 2 & A\
. . Flat rolled L ATERERY
. P s | products i,
wironment 1
= 2 energy { Auto- Talent Mm‘
E ‘{\ = G ' motive Tech Forgirg bR
Do ae \ \ s \ /
. e L e . Assets / by
e |
\ 7

\ < Extrusion &

Welal componesais

\ v -
Teag \
P b
1% Domalns "\‘
- e
Thi pumss o wasoniahs "-\'

‘ Wyt ey svnst I swg Sk ([ Koy st 0y e i o s 2

Hashimota | am Hashimoto. Thank you for your time today. | would like to explain in some detail the
promotion of businessailaboration and the progress of the midrm management plan for the flat rolled
products business, especially in response to the changing external environment.

First, | would like to discuss the promotion of business collaboration. In the fourthemidmanagement
plan,our priority is to develop materials with more added value than before and new business areas. As shown
in the tree on the left, growth areas in existing areas are red apples, and new areas, new businesses are green
apples. We are working expand both.

In order to do this, as you can see on the right side, we see it as important for each business to work together
and collaborate beyond the framework, especially in a way that fully utilizes these talent, technologies, and
assets.
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A Pillar for Maximizing Our Collective Capabilities

Organically and maximally utilizing all Group-held capital

in accordance with market needs

Processes within
the Group I Pmc““""’I

IR " — "‘““‘“‘”"mmm;" E> Flat Rolled Products Division
| Fistwaling =¥ procucts | | and Foil Business
e Dp N B
P L B T L B R e g e |
2 - it Extrusion & Metal Components
= | 1| Exruded L] | Processzed | E> . egrcol po
o 1 i Budrusion (=¥ procucts producis fi Business Division f'\
-E R e St PR -1' Sy Marketing A ) R&D
- o nameve| | | Automotive Parts Business
Forgad | utomotive Parts
F b— < 2 parls il ) N
s procucts | ¥, 2aucts ||y Division
il N Aerospace & Defense
Casrg s Caslings A 3 Juoip
Materials Business Divisicn

Recyclability nind design requrements
Busdng materais: 1007 recytiad Jumnum shereas 4or MUULL 100% racycled honaycomb panes el
Raquirements for recyclability, light weight. thermal conductivity,
and suppont for global supply chans
Mularolne: hamesses, IMmer or CoOmaoneorss, o,
Reguirements for recyclablilty, light weight and thermal conductivity
1T, caly corlmx wic 3

. L

In this context, the extrusiorand metal components business division and the aerospacé defense
materials business divisions were established in January and October of last year, respectively, bringing the
total number of business divisions to four. Furthems, in conjunction with this marketing, not only each
business division but also R&D is involved in working with customers on new demands.

Some of the results, as listed below, have been positive, and the value of recyclability and light weight has
improved, which is where the relative valuation is going up. This has begun to open up new demand, especially
in the construction materials, automotive, and IT sectors.

In terms of collaboration, a casting control department has been established at tledifiee to promote
the development of recycling across plants and businesses.

In this sense, we would like to work together, not only in sales, but also in manufacturing, to strengthen
collaboration and grow new demand. Gradually, this new market is ials@asing, and we see this

collaboration as beginning to have an effect.
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Main Production Bases in the Flat Rolled Products Business

The Flat Rolled Products Business pursues stability and growth through a 3-country

supply system centered on Japan, Thailand, and the U.S.

Fukul Warks
300,000 {onsiyesr Fukayas Works UATH (Thalland)
| 50,000 tons'yoar 340,000 tonsdymar
-~ | e o
Pl _-__‘-,‘, — —

UACJ (Japan)

@ Targeting 1.5 million tons

VMG Snacdhon ¥ a s 5

FY23 Y24
1.19 = 1.32 million tons

We report on the current status of the flat rolled products business. First, in the flat rolled products business,
we have three main production bases in Japan, as wékhass in the US and Thailand, and we are aiming for
a production capacity of 1.5 million tons.

We sold 1.19 million tons in FY2023 ar@7inillion tons in FY2024. We plan to se83million tons in FY2025.

World’s No. 1 Comprehensive Aluminum Sheet Business, as Envisioned

World’s No. 1
comprehensive aluminum sheet business

Creating added
value

RAD and Reducing
production capacity environmental impact

Capability to
cover products, regions

Customer Production Technologies Aluminum UACJY Trust,
Quality 4 5
Base Monozukuri Properties Way History

k. Growing demand for aluminum 4

This is the mountain that we presentéa our previous migderm plan as our ideal vision for 2030, and we
would like to make this mountain bigger.

Diversity
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First, we expect the demand for aluminum, which is our field, to continue to increase. In this context, our
customer base, our production technologgnd manufacturing capabilities, and the characteristics of
aluminum are the foundation of our business, and on the mountainside above this is our comprehensive
strength that covers a wide range of products and regions, as well as synergies with othesbesj which

are our characteristics.

Based on the keywords of R&D and production capacity and reducing environmental impact, we would like to
expand our capabilities to the maximum extent possible on a global scale. We are currently the second largest
group in the world in this sense, but we are now moving forward with the goal of surpassing this position and
becoming the top company in terms of overall strength.

Progress of the Fourth Mid-Term Management Plan

1. Shift from quantity 2. Shift from goods 3. Evolution of the
to quality to services three-country supply system
& Enhance profsatiity, asset etheency ® Providing solutons to environmental issues ® Provide stronger support o customers
- Optimize the sales portfolo through the: three-country supply network
Select and expand sales areas ® CO, reduction and horizontal recycling
- Strengthen new development ® FExpand UACJ producl compalitility wih
& ALmitast SMAR | Mass Balance Thalland and the U.S

® Ensure producton can respond agilely
to changing demand in key segments

® FY2024 rasults ® FY2024 results ® FY2024 results
Sales portiolic oplimization underaay Ecofriendly product sales expansion Compatibiitly enhancement between UACY
- Estaslished a new company in Germany to uncensay flat rolled products and UATH underway
enhance sales capabiliies and tecanical Capdal investment undenaay &t Fukul, TAA, UATH is preparning to produce and seil Toil
SOMVICes and UATH to expand use of recyclad raw
materials & [roducton capacity increases at TAA and
® Decided fo install cquipment for thick plate UATH
quenching at Fukaya Works ® UATH 5 building a regional dosad-loop
Maxinized the effects of equpment recycling systemn for can slock
installation
VAN Baadon ¥ o et 7

This section describes the progress of the fourth 4mith management plan, beginning witthat was
accomplished in the first year of the miierm plan.

First, in terms of this shift from quantity to quality, we have established a new company and sales service
center in Germany to respond to the extremely strong demand formaterials, especially in Europe, and
also with an eye to the Middle East and Africa.

In addition, as | will talk about later, we have decided to install a facility in Fukaya for this thick plate quenching
material, and we consider this to be another magahievement this year.

As for the shift from goods to services, as | mentioned earlier, we are expanding sales of environmentally
friendly products. This, too, will be explained in detail later. Capital investments are being made as well.

As for the threecountry supply system, the first thing we are doing in the first year is to increase the capacity
of each location and to strengthen this compatibility.
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Trends in Sales Volume and Business Profit in the Flat Rolled Products Business

Amid firm demand, we are pursuing higher sales volume and business profit across

the threecountry structure of the Flat Rolled Products Business

Annual sales volume by site Annual business profit by site

Thousarc mUACT = TAA UATH alUAL) mlAn UAIH
p-L A 100 W yensyear
1600 200

Mo Pan 142M krs

0
i 320000 s
400
e
ax No
(O
A0
0 21
Frzz FY23 FY24 FYzs FY2T mud-term FY22 FYZ3 Fy24 FY25 FY2T mic-tamn
torpcast MAENRgRMant plan forecas: marageman: plan

FY2027: 1.42 M tons FFY2027: 60 B yen+ (Flat Rolled Products total)

VMG Snadhon ¥ e st g

The lefthand side shows the sales volume of the three countded the righthand side shows theusiness

profit. As for sales volume, as you can see here, we are aiming for 1.42 million plus something extra in the
mid-term plan for FY2027. We are plannin@3million tons for this FY2025, and | think we are well on our
way toward something extra.

On the other hand, business profit is slightly downward in FY2025. The main reason is the rising cost of
recycled materials.

We have already taken measures to broaden the area by expanding procurement sources or increasing usage,
and to reflect this in pries, etc., and the situation has eased, so we are proceeding to achieve the level of the
mid-term plan for FY2027.
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Growth Potential

Driving growth in the Flat Rolled Products

N 2 e N %
7\ Business by capitalizing on rising aluminum
sheet demand and the need to reduce Expansion of sales of aco-friandiEEREE
environmental impact Reduction o Rt CFR e
improvement of recyding rale
o Creating added value
5 (Reducing environmenlal mpact and converting Expanding csoacky
a anvironmental value into econome value) manmizing uilizatan
§ Prica agjustmant
£ Divarsification of progucts and salas
g destinations {regions and custamers)
Overseas business centered
on the U.S. and Thailand
(Growth business)
Domestic business
(Core business)
N 9
s | Timeline > g

Growth potential is shown with business profit on the vertical axis and timeline on the horizontal axis.
Domestic core business, which ietbase of the Company, will grow through these measures. Overseas
operations in the US and Thailand will naturally grow as growth businesses.

On top of this, the figure shows the added value, which is based on the economic value of reducing
environmental mpact both in Japan and overseas, and we want to add on to this and take a growth strategy.

Initiatives to Meet Growing Aluminum Sheet Demand

UACJ UATH | TAA

®  Expanding sales of can slock for ®  Eslablishment of 320,000 - 350,000 ®  Renovalion of Fol and cold relling

Eurooe producton capycily system (oy 2030) faciftes o ircrease gproduciion capycily
Increase ¢ Oecison made to inroduce ®  Prapaning for pracuchon snd sales of from 419,000 to 460,000 tons {by 2025)
i ecuipment far producing quenched new foil far batteres
productlon thick plates (1o te cperalional i

2020

®  Hew sidewel meking furnace foe ®  Star of operalions for new side-well ®  Launched a jonl venture for cross
SCrEp Maing 15 06N oparabon malting tumacs tor scrap (2024) procesang with 8 U 5. sacondary alloy
(2025) manufacturer (2024)

L] it of nass produdion o L] pansion of shreddar Ine for

Reduce Slart of duclion of UBC Exgansicn of shredder Ine for UBC
environmental pracessing, ointy astabliishad with processing (2028)
2 Yamaich Matal Corporaton (2026)
impact

Poctfolic optmizaton o Pros adjustment ®  [Exganeion of sales daslinalions
Prca adjustmant ® Portialic apbmizanan ®  Sacunng sales voluma traugh lang-

® Elmination of unprofitable pracuct ® Exparzon of sales in Australa, Inca, the fenm caniiche

Sales strategy varlies Micdle Cast, and Aflica
Impravamant of rading candtions
Expanzon of Furcpean zales
VA Dnandbon ¥ s et 10

The specific initiatives of each compaare listed in the following sections: increase production, reduce
environmental impact, and sales strategy.
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I won't go into specifics because they would be redundant, but in the big picture, we are introducing the
equipment for producing quenched thickapés | mentioned earlier and expanding our capacity to 360,000
and 460,000 tons in Thailand and the US, respectively.

Then, as for the reduction of environmental impact, it is necessary to install equipment. Side wells for melting
scrap to efficiently meltecycled materials into slabs are in operation in Japan and Thailand. We will also start
a JV with Yamaichi Metal for the processing and treatment of used aluminum cans in 2026.

Also, the dross processing is mentioned here for TAA, and then the shreueles &lso quite large and will
be in operation starting in 2026, which I think will be an advantage.

The sales strategy is described here.

Increase Production: Installation of Equipment
for Producing Quenched Thick Plates

Doubling production capacity for quenched thick plates used

in aerospace and defense and semiconductor manufacturing e pment

Installation of equipment for Total investment:  Approx. ¥11.0 billion
producing quenched thick plates at Fukaya Works

v Japan's largest and most efficient equipment Operation start date: 2H FY2027

for higher quality products Production capacity: Approx. 10,000 tons/year
¥ Enhancing overall capabilities as Areas of demand:  Materials for aircraft, space.
a specialized thick plate plant defense. semiconductor

. , production equipment
v Aiming to replace imported matenals and expand sales

T Global market size of the Space INGUSLY s, iwa: mayiovm,  Global market for semiconductor

o vl [ turing equip pawain saring

131230

bl o

e ﬂ

&0 1300

: E N -

2015 2020 2025 2030 2085 2040 2015 2020 2025 2020

VAN Sando ¥ bt 1"

This is about the installation of equipment for producing quenched thick plates. The total investment will be
JPY11 billion, and the plant is scheduled to start operation in H2 of 2027 with a production capacity of 10,000
tons, approximately double the current capacity.

Areas of demand include materials for aircraft, space, defense, and semiconductor manufasquipmgent.

As this chart shows, demand is expected to grow in the future. And we have been able to respond only to a
certain extent due to our current capacity constraints, so overseas materials are now entering Japan and East
Asia as a result. We plan ¢apture that area properly with this capability.

This quenched material has a high added value, and in that sense, we see it as a significant factor in improving
overall profitability.
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Turming Environmental Value Into Economic Value
Through the Reduction of Environmental Impact

Contributing to the realization of a sustainable society

By helping customers reduce their environmental impact, we promote both the reduction of
environmental impact and the conversion of environmental value into economic value

Converting environmental value
into economic value

®  Visualzalicn of erveonmental value

Reducing environmental impact

®  Procurernent of green vigie slurmirum

® Recyding relaled capdal investment ®  Expanson of anarenmantally
frendly producis

L Procurement of recydad raw matarals

e Acquisition of thirg-party canficeton

®  Dovelapmart of alloys using
recydied raw matedas ®  Promoting sriroamental valus

®  Procurement of renewabis aner gy

VLN Do ¥ as s

12

We convert the value created by the reduction of environmental impao economic valueWhat we are

going to do with this reduction of environmental impast&as shown on the left. | believe it is important to
properly visualize and value this, as shown on the righé work on the left side is something that coststa |

of money. By making the capital investment and operational costs into economic value, we can return them
to this cycle to realize a sustainable society without losing out on costs.

Products with Reduced Environmental Impact

Release date | Details
Nar - Obtained certification from the Aluminium Stewardship Initiatve
aga Ak Cans World's first 100% recycled cans manufactured
g in collaboration with Suntory and Toyo Seikan Group Moldings
Abr Aitorotiie tads Started offering UACJ SMART Mass Balances,
¥ et an aluminum sheet material made with green raw matenals
2 ’ Delivered alumnum shell tops made from
e o RURE Saa UACJ's 100% recycled materials to MUJI Shinjuku Yasukuni Dori
Dec Cans Jointly developed the beverage can lid EcoEnd™ with Tayo Selkan
Nar Cans Established a supply chain for horizontal aluminum can recycling
S pal e R | with Sumitomo Realty & Developmentand Toyo Selkan
Apr Building materials Envirenmentally friendly aluminum materal ALmitas+ SMART
P g adopted for art pancls by Sekisui Jushi Plametal Corporation
2 ; Launched ALmitas+ FusPlate SMART, Japan's first thick plate
i s Tl praes made from 100% recycled raw matenals
In addition to fields where products with reduced environmental impact
are already in use, further adoption is being considered in home
appliances, IT devices (PCs and smartphones), cosmetic cases, elc. ¥3

Specifically, this is a list of those we have press released.
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Since P22, we have been working @ans automotive parts, and building material fields, and as mentioned
earlier, we have also recently announced thick plates.

It is not shown here, but as noted below, it is being used for a variety of thimafisging home appliances, IT,
PCs and smartphones, and cosmetics, and the number of projects is increasing very rapidly.

Everyone everywhere is seeing significant contribution aluminum can make in reducing CO2 emissions, so we
are working on the situatiowith an increasing number of projects.

Addressing Rising Costs

General cost increases Surcharge Increase in
introduction added value
L ]
Labor cost : ® Periodicprice | o vyirgin aluminum | ® Highly
® Secondary materials review 2 competitive
e ® Additive metals products
® |ogistics costs s vy | mney
gy > L rice revision al
® [acilities maintenance and update the time of long- ® Aerospace 3
: ® Secondary defense materials
erm contract iakarials
revision
: TR o ® Price index ® Eco-riendly
Raw materials Energy products
® Ocean freight
® \irgin aluminum ® Electricity
® Additive metals ® Fuel
L Recyqed raw ® Improved work and utilization efficiency due to
materials increased production volume, etc.
VLA Sheandion M e et 14

As for cost increases, as | have mentioned before, there are various cost increases, including labor costs, raw
materials, and energy, and we will make visible what we can see and surcharge them.

Where we cannot, & are responding to rising costs by asking for periodic pagews andncluding cost
reductions both in the valuadded area and by increasing production capacity and increasing volume.
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Additional U.S. Tariffs on Aluminum Products and Their Impact

Tariff \ Fleld ‘ Sales impact Remarks
Maintained in | Due te the additional tanffs and ekmination of
Can stock for export to FY25 the exemption system, sales of can stock
the U.S. Decline from | exported from Thailand to the U.S. may decline
FY26 starling in 2026
Additional 25% tariff Sales of automotive-related matenials exported
on aluminum products | Automotive materials | Maintained with | from Japan and Thailand to the U.S. are
(Seclion 232 of the Trade for export to the U.S. some addition | increasing due fo the clesure of a domestic
Expansion Act} supplier's plant in the U.S,
Aluminum parts Sales are uniikely to dacline significantly in the
exported to the U.S. by Maintained short term, as many products have no
Japanese customers alternative suppliers within the U.S.
Additional 25% tariff : :
on automobiles and | Automotive materials ?a'ﬁs 9'(,‘"““’""’"“{"\"""“‘“9 '};‘a“’"""s,mayl
auto parts sold to automotive Some impact t P; ne due ta :;ée;rue.lje in the gm;;lber of
{Seclion 232 of the Trade manufacturers PROPIGE 0TI § Ok ey SRt ey
Expansion Act} countries to the U.S.
VAN St M i 15

This is about additional tariffs in the US. First, regardingtitétional 25% tariff on aluminum products, which
directly affects us, for one thing, the products we currently export to the US are 50,000 tons from Thailand,
including can materials and automotive heat exchanger materials, which is equivalent to &aat®6 of

the production in Japan and Thailand.

For can materials, there is a shortage of materials locally, and for automotive materials, there are only a few
places that make them. The can materials will be slightly reduced in some places becausdisiavill e

built from next year onward, but there is talk of a local mill closing down for heat exchanger materials, so we
do not expect any major change in volume for some time, and we do not expect any major impact.

On the other hand, with regard to adibnal tariffs on automobiles, production in Japan may be slightly
affected. Although it is mainly export for this part of the business, we are assuming alternative demand, so
we do not expect any major impact on this year's or next year's financiatsesul
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Changes in Can Stock Sales Regions

UACJ can stock sales trends in Europe (thousand tons)
FY2021
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This is the global movement of our mainstay can materials. We compare FY2021 and FY2025.

One of the major things is that there is FTA from Japan to Europe. In Europe, the shift from bottles to cans
and from PET to cans is progressing considerabty tlaa supply is insufficient. The customers want us to
export to Europe, so we are increasing the volume. As you cainosaehe figure on the right, there has been

a significant increase.

As for Thailand, as shown in the cetmded chart by region, NditAmerica in the red has been gradually
reduced from 2021, while India, Oceania, the Middle East, and Africa are being expanded. We are also
increasing the capacity of TAA to meet the strong demand in the US.
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Domestic Flat Rolled Products Sales Plan

Sales volume (Domestic)

(Thaosnd toms)|
£50

Praduct type ’

Strategy

Sales volume

| (FY2025)
= - 1 |
y | +Create added value by promoting
50 Can siock recycing and stimuating cemand for cans ‘
RN | «Capture strang European can stock demard
450 e Fail | - Strangthen collaboration with cusiomers ‘
and expand sales for balleries
. Fy22 FY23 FY24  FY25 FYa7
farecast mid-term | <Am to sapand aluminum usea
) managamert gl 3 ?_;' Body pansls | . Impeove added value by reducing ‘
Sales mix by product type for FY2025 £3 arvironmensl irpscl, slc.
g2
Aspaei *z Heat | *Review product mix and sirengthen #
"o Ctha exchangsrs recycing intialves
T atreas §
| +Capture recoverng and expanding demand for
. Y2025 it semicerducior manufacluiing ecupment ‘
580,000
' tonsfyear 3 AC i |
Expent care ;» g m;‘.e’ri:ls 1 -Review praduct mix and :trengm:w collakarabcn ‘
z B AR between bases in Japan and Thaiard
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Finally, I would like to discuss the salemndior domestic flat rolled products. As you can see on the lower left,

we are dealing with various types of products, and Japan has a very small portion of growth. On the other
hand, while there is a very stable demand, as you can see on the right s&jelteedemand for can materials,
especially in exports, is increasing for Europe as | mentioned earlier, so the demand for cans is very stable in
Japan, and exports are increasing here.

The recovery of thick plates is a litdelayed butwill probably irtrease in H2 of this year or next year. There

are other industrial materials that will also increase, such as MD and fins. Under such circumstances, the
domestic situation is growing considerably in the form of increased production to reach the salesf plan
620,000 tons.

After this, President Henry would like to explain TAA, and then Executive Officer Boy would like to explain the
situation in Thailand as well.

That's all from me. Thank you very much.

Ueda Thank you very much, Mr. Hashimoto. NékDay 2025, UACJ Thailand Co., Ltd. will be presented by
Mr. Teerapun Pimtong, UATH Executive Officer, Vice Senior General Manager of Bangkok Office, UATH. This
program will be presented in English.

Let's begin the presentation. B&an, please go ahead.
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Introduction

Teerapun Pimtong / Boy

EMPLOYMENT EXPERIENCE
Apr, 2025 until present
As an Executive Officer and Vice Senior General Manager of Bangkok Office

Apr, 2015- Mar, 2025
Work in Domestic Sales & Marketing department

Nov, 2013- Mar, 2015
Work in QA & QC department and Quality Management Representative (QMR)

THAI SOCIETY EXPERIENCE
Apr, 2024 until present: Honorary Chairman of Aluminium Industry club, The Federation of Thai Industries (FTI.)
May, 2021 until present:

Member of the Committee of Resource Management for Sustainability (3R) Foundation

Advisor of Thailand Institute of Packaging and Recycling Management for Sustainable
Environment (TIPMSE)

Chairman of Aluminium Industry club, The Federation of Thai Industries (FTI.)

Apr, 2020 until present:

Apr, 2020-Mar, 2024:

N

Pimtong*: Hello.My name is Teerapun Pimtong. This is my first time here, so let me introduce myself first.

I joined UACJ Thailand more than 11 years ago and have worked in QA, QC, and the sales area. | was appointec
to be Executive Officer and Vi&enor GM since last month.

| have a chance to contribute to Thai society. In the Aluminum Industry Club, | was Chairman during 2020
until 2024. As of now, | am Honorary Chairman. In the 3R Foundation, related with Sustainability Management,
| am a Committedember. In Thai Institute of Packaging and Recycling Management, | am an Advisor.
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Overview of UACJ (Thailand) Co., Ltd. (UATH)

A core plant in Southeast Asia with an annual capacity of 320,000 tons

Employees Products Territo Customers
Can stack, sulomolive hest Can stock: 33 countries
1,307 exchangears, ar conditioner fin stock Automative heat exch.: 12 countries More than, 100
Ceher general matenals Fn stack: 14 countries companies

® Southeast Asia’s only advanced flat-rolled aluminum plant

® Good access to Asian markets where growing demand is
expected

@ Atrusted supplier for Japanese and other can manufacturers

Sales to 20 couninas
worldwide

Annual capacity of
320,000 fons

UALS [ Tsesord) Ca, Lid

AN Cam v i NB v o v v wd 2

Today, | will update th&urth mid-term plan and key activities in UACJ Thailand. As you know, UACJ Thailand
already completed a 320,0&0n production base in Southeast Asia. As of now, we have 1,307 employees.
Now we supply to customers mainly can stock, heat exchangers, and ro@anditioner fins to more than

100 companies in approximatelB 8ountries around the world

UATH's Investment and Sales Volume

Seeking steady growth and expansion through capturing robust demand

Sales volume (thousands of tons)

Completion of
Sasssd an he peviod from April 1o March Phase3 imestment 394 306 336
290
256
Complation of Phase 1
l and Phase 2 investments I l
-« = 01 1
2015 2016 207 2018 201% 2020 2021 2022 2023 2024 2025

{Foracast)

[ Invastmant timeline |

Comeer [T ST 2+ linvestment in Recycling Faciles]
P, T T No.4 Side-Well Fumace
12~2014 o= 17201
cyama~au CY2018--2015 , CYan7~20ia operation stare: Aprl 2024
Iresssatiment ¥59.5 bn. ¥39.0 bn. Thes furth b of T sde-asll mutieg
Sarrsos for proceseing s MsnEE
e [ coing Hanrarg e izaen i e
] and promoing the cormersion of
Eqépment | Heroling | Hotroting | Hotroleg | environental viun imo sconomic vake by
o el it

e 0 WG T

ISP v R v— 3

As of now, everyonknowsthat we completed the third phase since 2019 and achieved shipment of 321,000
tons in 2021. We already recovered from the COVID impact. And last year, we supplied more than 300,000
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tons already. We achieved 306,000 tons with the numbsiddwell furnace installation that has run smoothly
since April last year. We can increase more recycled material from aluminum by this facility. And now we are
guite confident that we will achieve 336,000 tons this ywearen though we have various challengingdas.

Sales Volume, Business Profit Plan

Capture India, Middle East, and Africa demand to enhance profitability during the 4th mid-term plan

Sales Volume (thousands of tons) Business Profit (billions of yen)
on 8.5+
i H = H
FY23 FY24 FY25 FY27
{foracast) {foracast) FY23 FY24 FY25 Fyar
(foracast) (forecast)
Expansion of sales volume Improvement of the sales portfolio

Implementation of thorough cost reduction measures
Preparation for the production and sales of foil
Enhancement of roll margin (due to the abolition of China VAT refunds) 5

N L

About the fourth midterm planlecationin this slide NextsldepleaseBased on the sales volume on the left
side, we still stick with 340,000 tons a year as the final goal in 2027. And at the same time, we will stick with
the business profit of 8,50illion yen. Anyway, we need to take many actions. Expand sales in strong
demand areas, for example, in India, the Middle East, and Africa. Improve the sales portfolio through cost
reduction. Prepare new foil products for both production site and sales lsitproverolled margin based on
Chinese tax cancellation.
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Toward Higher Capacity, Targeting 340,000 Tons

» Increasing production capacity to meet robust demand, currently by reducing bottlenecks

® The order of Bottleneck: Casting, Finishing, Cold rolling, Hot rolling
® |t is necessary to advance measures to increase production capacity at each stage of the process.

Production capacity (annual

320: ™ 340 ‘ 360+Olkt

(FY2024 forecast) (FY2027 forecast) (FY2030 target)

Increasing capacity throughout production

Casting Hot Rolling Cold Rolling Finishing
« Accelerate casting Improve operating « Accelerate rolling * Accelerate
« Reduce melting rate by taking steps » Reduce setup time processing
time to avoid breakdown between lots * Reduce setup time

and other issues between lots

C AN Cam v i B v o v wd s

And Now we have a corporate strategy for growth already. And how about production capacity? How to
increase another 20,000 tons without any new investment? Three key bottleneck areas: casting, coloring, and

finishing.

We need to take the same action by increagimgduction speed. And in addition, for casting, we need to
shorten dissolution time. Inold rollingand finishing areas, we need to shorten setup time between lot by lot

or coil by coil. And in another area like hot rolling, we only need to reduce #ekdown time. If we would

like to achieve 360,000 tons, we can do it with small investment. Just in case that we may need to take more

capacity to achieve the targetlike hot roll capacity.

We will need big investment for the casting amald rolling areas. Anyway, based on what everyone knows

about the uncertainty othis situation, we should take more time to consider.
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Market Environment Recognition-Can Stock

- Global demand for can stocks has recovered and is expected to remain stable
- ASEAN and Indian markets are expanding rapidly due to economic growth
- Growing environmental awareness among consumers will also increase demand for recycling

Southeasl Asia

drg Trakad Vienam)

CAG
+8.4%
2023 2027

CAGR CAGR
+7.8% 7.

+

2023 2027
CAGR
Market

1Oweral %or coumies n scose)

CAGR
o
- STT%
Arzoedng I nie el scnsrch 2 e
“Compound s nuy growth rle
G oy M et Hln o InCroas0 over mutpls porcds, txprossad s e rale of norease par unk parod. 7

The can demand that | show on the right giddt is in line with global can demand, which has already
recovered and is growing continuously. Especially in &sian-the Indian market. Now, ecfriendly trends

are increasing. So our recycling activity is quite in line with this green demand. We plan to expand more in the
EU, the Middle East, and Africatlre near future too.

Sales strategy for can stocks

Maintaining the existing fundamental policy without alteration.
« Establishment of a sales structure for 340,000 tons per year
+ Continuing existing contracts and developing new costumers
« Enhancing compatibility between bases in the UACJ group to address future demand
fluctuations and strengthening stable supply capabilities

Sales volume of can stocks by area (thousand tons)

350
00

250 . =4
200 —
150 = — - .

= - Expand business with global
customers
- - Improve product sales portfolio
- Continue negotiations for price
100 optimization mainly based on the
> abolishment of China's value-added
‘A A EEE |
FY21 Frzz FY23 FYz4  FY25(foracsst) - Reduce environmental impact
- Consider sales expansion to Europe

= The South Asla
= ndia and others = Oceania
Middle East and Africa = North and South Amarnica

Y e v 8
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We will stick with the basic policy by expanding business globally for the can stock and managingsthe sa
portfolio with a good priceEnsure our price level after the Chinese tax cancellatiedprovide environment
friendly products and expand to Europe once the FHIdiFTA starts

Market Environment Recognition and sales strategy - HEX, A/C Fin

' Automotive heat exchanger materials

Markets: Vehicle sales are sluggish in Thailand and elsewhere in Southeast Asia, with sales in North
America also uncertain

Sales strategy:  Build closer ties with main customers; potential for expanded U.S. sales due to U.S.
competitor plant closure

Air conditioner fins

Markets: Increased demand from climate change and global population growth

Sales strategy:  Leverage highly value-added products to expand sales in Southeast Asia, Europe and the U.S.,
and emerging markets such as India

HEX sales area (FY2024 results) il A/C Fin sales area (FY2024 results)

AL o e M 1 g e

Based on the automobile businebging unstable both in Southeast Asiand the uncertaintyin North
America we need a tighter relationship with keyeat exchanger customers and expansion to the U.S.
because our competitor shut down their plant. About roomainditioner fins, demand is still good based
on climate change and global population growth. So we will keep expanding to Southeast Asia, therope
U.S., and India.
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Toward a Sustainable Society

T mzoSpearheading recycling and circularity in Southeast Asia

Genaeral MOU on beverage containars signed at the Thai Can-To-Can Closed-Loop Initiative
QM:“'fy = Nm.,:‘ ':;';m;“ S Providing C e Aming %o bulk 3 business hat beneMs sockety, oustomers, and UACY,
: e L with nrodwﬂm metal by & kny contrivulor 1 1he cheesd-oop royckng in s ASEAN regicn
S Curranity angagad in acvibas with leading Thai can manubmm
Wit narticiaaten from Thal garammes y Idars

De 7, 2021

Mucmn mvlrmvmnhl Incruoi the smount of MOU on UB(; purchasing and closad-
nmpm Ihmugh mctm i m":w o loop promotion
U OF SCTAP MR

That envwircamental minister

prass confemnces on
November 25, 2020 CO; footpeint from mcwllno 3% v
AU g ey e e g
April 2024 - o 1T
New furnace for recycled materials now operational SnmE—————

Internal ahuminum can collection sctivities O T AT M‘omg M

Raking stvaranass of aur sock contrioutian thraugh full

paticpaton in a@niranmants activitias by amplayess in NOU signing coramony on Decamber 7, 2021,

Thailand with senior ministry In
%~ > 2 stiundunce
Raising awareness of UACJ as an environmentally conscious June 186, 2022
: MOU on UBC p g and closed-loop pr yth
company that supports recycling In -
AS| Certification
25: Caertified on Jan. & 2023; COC: fuly certified on Mar. 10, 2022
*Group-aside pracurement guidelnes established, suppliers requested o comaly

1

C AN Com i M 7 g vl

Next, about the recycling and environment topic. It is quite a hot issue in Thailand at this moment.

We already have a can-canclosed loopcollaboration among government agencies, brand owners, can
makers, collectors, recyclarsncluding us in Thailandfor more than 4 years alreadWe still consider how
to pack more and make the MOU more efficiamd try to extend this MOU more within this year.

Can to Can Joumey = Signing of an MOU to promote the use of aluminum cans

MOU signed for Aluminum Can Promotion on Two Islands: Koh Tao and Koh Phangan
Promoting the use of aluminum cans through the following Initiatives;

1.Change in Beverage Containers

2.Development of an Extended Producer Responsibility (EPR) System

3.Reform of General Waste Management

® Tao Island % Phangan Island
€ MOU: August 28, 23 @ MOU: Dscomber 24, 24
@ Signed parties: 9(Customers, Pollution Control 4 Signed parties: 17 (Customers, Pollution Control
Authority, GIZ, CP All, local governments, NGOs, etc.) Authority, GIZ, CP All, local governments, NGOs,
4 Outcome: 80% reduction in beer bottle use elc.)
(compared to November 2023) & Target: 100% reduction of beer bottle waste
Change step can classify as below : _
& Phase | <Appropriate transition from existing packaging> ‘ ’
*Beer: change from glass botties to aluminum cans Jf) e c ,‘:ff,',‘,'f',ﬁ’:'f_‘,:

«Carbonated Soft Drinks: change from PET to aluminum cans
+Juice: change from mullilayer cartons 1o aluminum cans or PET
{5 Phase 2 <Redesign of beverage containers>

“Mineral'energy drinks: change from glass botties to aluminum cans
*Coffee and tea: change from PET 1o aluminum cans

*Milk: change from multilayer cartons to aluminum cans or PET

MOU conduded o pm;r\ote use of auminum cans Educational puster;
s 30UID0 2 ‘Ezau_:r Maragement far Sustainakbiity (3R) Foundation prameting the beoalits of 12
Almium cang
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The outcome of the cato-can journey is one part of the cdn-canclosed loopcollaboration. We selected a
closed-pilot area in order to redesigror change to properpacka@, develop an extended producer
responsibility system andiaste management in both Koh Tao and Koh Phangan, which are located in the
southern part of Thailand. Maybe somebody knows about Koh Saitsinot so far from there.

The MOU for Koh Tao was signadAugust 2023, and we found a good result by reducing the glass bottle
usage by 80% within just 3 months after signing the MOU. | just got updated information before coming here
that the 3R Foundation provided quite good results. They compared the i@silile first quarter this year

with the first quarter of last year. The glass bottles for beer are already reduced by 99%. It's quite good news.

Next, about the MOU for Koh Phangan: 17 parties have already signed since December last year, and we have
the goal to change beer glass bottles to aluminum cans 100%, the same as Koh Tao. This activity might be
small, but the outcome is quite goodyood for the community and good for UACJ. We expect that the
government agencies, brand owners, and other stakeééxs can form tighter collaboration. Finally, we can
change all of Thailandsame as our final ultimate goal.

Toward Localized Operation

4 Employees transferred to UATH: 54 as of Mar. 2025. We plan to have 47 by 2027 and 37 by 2030 (including in the
Bangkok office).

€ Ratio of local managers: 46,3% in 2014 — 78.9% in 2025

4 Female managers: 46.0% (as of Jan. 2025)

e 4 Employees transferred to UATH
120
:(: 139, Y | Exprat
:EEEEE e mEEm
20 = 47
Plan  Plan  Pian  Targs
Ratio of local managers Ratio of female managers
2014 — ll‘gquJan.zozs
L1 o 6

- 14

Next, about localization managemenit's quite interesting. Next slide. We can see that now we have the
expat in UACThailand, 54 people, and we have the target to reduce to 37 people in 2030. At this moment,
the ratio of local managers is almost double compared with 2014, and female managers have increased to
46%. This is in line with the goal of UACJ Vision2@8kast 15%.
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UACJ (Thailand) & Suranaree University of Technology Collaboration

Support next-generation development and secure excellent talent

MOU signing ceremony at SUT on March 17, 2025 Students presenting their work at the UATH
From nghtt to left: SUT Presidant Sakhob, Vice President Or. Anan, UATH Sustainability Awards
President Yamada, and Execulve Officer Pimtong

» Promote UATH in the SUT School of Engineering through alumni Expand activities to other
and recruit interns.

» Provide the UACJ Sustainability awards universities to secure
( Aluminum works competition by students ) excellent human resourcesw

AN Com e M 1 g el

We cooperate withSuanareeUniversity in order to find th€QLtalent people inSJT, including expanding

our reputation at the same timeAnd we signed MOU since March this year. Anyway, we did many actions
before. We let SUT alumni, who are our employees, promote UACJ Thailand and provide information about
aluminum knowledge to them. And we have another activity like providing the UAGinabsity Award and
NEONHzZA GAy3a AYyGSNYy addRSyda G220 LGQa GSNE 3I22R F2
in order to CQL excellent human resource.

bSEG &f ARSI LI Brgatcyoraimdst 8 = G KFGQa Fff o

Ueda Thank you very much, Bean.Next, Henry Gordinier, CEO, -Rirows Aluminum Inc., will continue
the presentation on TRARROWS ALUNIUM Investor Relations Day.

Let's begin the presentation. Hengan, please go ahead.
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Tri-Arrows Aluminum Overview

TAA Headquarters
s Louwssville, KY
) 70 Employees

oL
e
e

-

‘,-"" Logan Plant
8= Russelluille, KY
s 1,500 Engployecs

,‘ Over 490 kt sold annuaily

Business Focused on Can Sheet

World Class Productivity

Low-Cost Producer

Preferred Supplier

'. @) JV Production Facility driven by Safety,
S .' Throughput, Cost, and Quality.

Gordinier*: Welcome everybody to be here. | appreciate your time and attention. Thanks to the folks at UACJ
who helped make today possible. My name is Héboydinier. I'm the CEO of F&irows Aluminum, and also
a Managing Executive Officer with UACJ Corporation.

There we go. So, TArrows is headquartered in Louisville, Kentucky. It's in the Midwest of the United States.
We have about 80 people in our comate office. Our manufacturing facility is in Russellville, Kentucky. There
are about 1,500 employees there. It is about 52 acres undenrsofa pretty large industrial facility. It is a
production joint venture between ourselves and a competitor, Nov@ligd our interests are shared, which is
why the plant is successful. We're focused on safety. We're focused on quality, efficiency in terms of output,
throughput, right? And cost. And right now, our take of it is about a billion pounds, or 490 KT. Weused

on can sheet, and we are a preferred supplier in the market
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AA Mission and Strategy

“We are relentlessly focused on bullding a more durable culture with a deep-seated
conviction in the execution of work and the connectivity between our functional areas.”

,Our Mission -
s RTINS INTENTIONAL
Create value and opportunities
for growth through partnerships ,
that are forward-thinking and A
dependable. \

'V IF 5 | MODEL
Our S’rrofegy WPRQVE | ( kiga ) INTEGRITY
Be the supplier of choice to \ v

the can sheet market while
strengthening our economic
base and expanding our
capabilities and infrastructure.

ﬁ TRI-ARROWS
ALUNIHUM 1%

CREATE COLLABORATE

| wanted to talk a bit about culture, because that certainly sets the tabler mission anaur strategy. We

are relentlessly focused on building a culture that's going to be durable. It's not just what we're trying to
accomplish today, but over the next midterm plan, over the coming decades. And we're focused on two things:
Tactical execution excellence in tactical execution on the one hand. On the other side of that, connectivity.
So the connectivity means that there's no independent decision. We link together across our functional areas
to make sure it leads us to our mission, which is aboivinty value economic value.

I've highlighted that for everybody to understand. That's how we make decisions across our organization: by
crosschecking around what benefits us the most financially on the one hand, but also being fehivdddg.

So the dersions that we're making today are setting the table for where we'll be in three and five years from
now. I'm very proud of where we are with that. That leads us into what our strategy is: to be, today, the
preferred supplier in the can sheet markebut also, looking to tomorrow to enhance our capabilities, to
enhance our infrastructure.

If you look over to the right, you'll see a little graphic with the word Ikigai on it. That's kind of our management
philosophy. That philosophy really is our reason to lb&r purpose. And around that are our principles. So
this is really about how we do our warknot what the work is, but how we're doing it.

The significance is, when you peel back a philosophy or cond¢ept do you make that real? How does that
translate inb work? Well, underneath this are management systems that we've designed to help build the
crossfunctionality we've talked about. We've got data systems underneath it and an IT infrastructure to help
organize how we work and how we manage.
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Big Picture: The Business is Prepared to Compete and Grow in
an Ever-Changing Market Place

“We are further strengthening our advantaged cost position while
delivering strong cash flows and returns.”

» FY25 production increases as we ramp Hot Mill investments.

* TAA strategy maintains full utilization of all available rolling time. Capacity is sold
out through 2027 with customer contracts; negotiations through 2030 are
ongoing.

» Balance sheet and cash flows are very healthy.

« Tariff exposure is minimal, does not create barriers to achieving this year's
budget. We source domestically, produce domestically, and sell domestically.

» Recycled content and Scope 1 & 2 emissions lead the market.

ﬁ TRI-ARROWS
ALUNIHUM 1M

Bigpicture. All right. So the big picture for us is: our business is ready to compete, and it's ready to grow in a
marketplace that we all know is changing. So we are further strengthening what is alreadyaalvarsted
position. And we're doing that whileetivering strong financial returns.

when | think about what to know about our businessNumber one: we're growing our production. Most
important thing outthereforus ANB g6 Ay 3 2 dzNJ LINRRdzOG A2y ® { SO2yR (2 (K
has been skl out since it was commissioned in 1983. Every single year, we've been sold out. That's how we
manage it. That's how we run it.

We're sold out today through 2027, which is the entirety of the midterm plan. We've got contracts that are
built out over 20282029,and 2030 YR ¢S KI @S 2y 32Ay3a ySA20GALGA2yaod
flows are strong. Our balance sheetur debt to EBITDAIs less than one. Tariff exposure? Very little.

When you think about what's happening from a policy perspectivthénUnited States, it's based upon
companies that are sourcing input materials domestically, that are producing those materials domestically,
FYR GKFG FNB aSttAy3a GK2aS LINRPRdAzOGAa G2 R2YSadAo
currentSY GANB Y YSy (i GtKvhile théer&SdpeNdBts andtékesyederywheres supportive for our
business. And lastly, just to note about us: recycled content. Our recycled content is iddasling, as are

our Scope 1 and 2 emissions.
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“We have built a ‘Culture of Connectivity’ to drive economic outcomes that
balance near-term opportunities with long-term objectives.”

» Exceptional cost controls while expanding capacity
» Further broadening our customer base.

+ Continued debt reduction.

Prior CapEx returns have exceeded their justificatfions.

: COplTOI Investment } Current projects are on-time and on-budgef.

« Enhancing technology platform and data systems.

* Identified more opportunities for growth.
A o

So, kind of key accomplishments. You know a little bit about us now. First thing that is an accomplishment for
us is diving that culture of connectivity so that we can make the right decisions to drive the most economic
value. That helps us balance the néam opportunities that we see today, but also allows us to make sure
those set the table for the longgerm stuffi K+ & ¢ SQNB g2NJ Ay3d 2yd 2SS KI @S
an accomplishment perspective, where we're actually beating inflatiemvery proud of the results there.

We're broadening our customer base, broadening our sales portfolio. We now have lsusitlesvery single
major brand in the United States, as well as every can maker in the United States. Continued debt reduction
on plan. Capital executianvery important. Prior projects that are in production today, all of them have
exceeded their capitglstifications. Current projects that are underwagvery one of them is on time and

on budget.

So, excellence when it comes to capital investments. We've done a lot to enhance our information and
G§SOKy2t238d 52y Qi I ybure doibgaadgiow yolr businekssf yguke2gbirg) tofsealié @ L F
your business you better have the right structure and systems underneath to do that. So building out the
Oracle ERP system, enhancing that with other complementary systems, data analyticskelata tap of
GKFEGd 1t GKAA AYTFNI a0dNHzOGdzNE A& O0SKAYR gKIFG 6SUN
accomplished. And lastlyg SQ@S ARSYGATFTASR Y2NB ¢gFea (42 INRogd {2
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. Exceeds MTP Commitment

EBI1 ; Exceplional Market
$AL's Conditions » Production exceeded budget with
$254 strong Hot Mill performance and
project execution.

233 « Favorable manufacturing costs
2 $226 e

+« Conversion revenues favorable with
unplanned rolling slab sales.

« Challenging scrap market in the 2nd
half of the year, though
countermeasures were effective.

+ Optimized material mix to reduce
primary aluminum and high-cost
$137_ : | hardener (Mg) usage.

FY19  FY20 FY21 FY22  FY23 FY24

ﬁ TRI-ARROWS
ALUNIHUM 1M

2 KFiQa GKIFIG YSFEYK C2NJC,HnX & e2dz YFe (y26X 6SQ¢
exceeded it quite significantly. As you can see irctiert, we delivered $226 million of EBITDA, US GAAP, last
@SN LQ@S aKFIRSR 2dzi F2NJ &2dz + tAGGES oAl | o2dz
historically advantaged pricing when it comes to input materiaélwinds. So when we redse a midterm

LX FyZ 6KFGQa&a A YL NI I ydbviolsy wehtve gréwd bus bugingss, bu€ paiticulary Q & S
been able to take advantage of some of these external market conditions.

About halfway through this year, we saw the spreads on inpuienis tighten up, and we found ourselves

AY | YdzOK Y2NB OKIffSy3aaya Sy@aNRyYSyldo 2SQfft Ol
nonetheless, in this space, our production exceeded our production plan. So we finished the year strong there.
From a manufacturing cost perspective, we finished favorable. From a conversion revenue perspective, we
finished favorable.

Ly FlLFOGx ¢S Lizi G23SGKSNI az2yY$S A yoOrn&iveoeieh detting sldodzY S &
sales. We were actualible tor in addition to that NS RdzOS GKS | Y2dzyid 2F LINARYS
amount of highcost hardeners like magnesium we were doing. So overall, exceptional year, even with the
market conditions changing. And hitting those resultery proud
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C

arket Expecting Demand Growth of 3% Through the End
of The Decade

Gy « Can sheet demand continues to grow
~— 54 with at an anticipated 2-3% rate.

« The market is currently in deficit (~350M
Ibs), which is being filled by imports for
the near term.

US Can Sheet Demand 5 e
» Larger can makers and brand owners
continue to make strategic investments

v7'\.
I I I I I I = o strengthen supply chain.

2019 2020 2021 2022 2023 2024 202.3 2060

= TAA remains the supplier of choice due

* 7R S can sheet demand growlh YoY 23724 to reliability and depth of relationships.
* 4% customer restocking

» 3% real demand
ﬁ TNI-ARHO‘N_S
ALUMINUM 1vC,

So we're going to look forward now. Talk a little bit about demand. Over the coming decade, wheé g

Fo2dzi | o> /! Dw 0Si6SSy G2RIFe YR Hnond® ! yR (GKIFGQ
itinsome numbers i KSNB Q& I 172 AYONBlF&S Ay 0|y aKSSG RSYL yI
that was destocking or restocking wihdza G4 2 YSNBR ® o2 2F G KI Aa (NHzS RS
with that.

b2¢ AlGQa A YLR NItwheh wé lgok alzgem&nNIpdayiyKE NBXDH | 602dzi opn )
2F AYLERNI YSialf GKFGQa O2YAy3 A gdoringlinkb&auselwdgbirBply & (0 7
R2y Qi KI@S Sy2daK akKSSi R2YSadaAortte G2 YSSd RSY!
customers share thesameviews KSGKSNJ A1 Qa | O0NIYRI 4gKSGKSNI AdGQa |
being made broadly NBR dzZ3 K2 dzii G KS adzlll & OKIFIAy®d 9@OSNEBO2R&Qa
drum over the coming five years. And in that period, we're going to retain our position as supplier of choice.
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Manufacturing Focus: Strengthen our Low-Cost Position
through Debottlenecking and Continuous Improvement

Hot Mill production is fully loaded over the 4" Mid-Term Plan
We are investing $120M in Growth Capital in FY24-FY26

» 13% production gain by 2026
+ New technologies to improve reliability and capability

Significant increase in scrap processing capacity
Production gains support increased ingot production
Impreved machine reliability and utilization

+ Plantwide focus on Continuocus Improvement is yielding
| Continuous t B productivity increases in Cold Rolling, Slitting, and Coating
mprovemen operations and broader system optimization.

A TRI-ARROWS
ALUNINUM v

Increasing |
Recycling Capacity

Manufacturingfocust & dzLJSNJ A YLR NI yid LGIQa AYLRNIFyd oSOl dzaS
material to our business. And so we have seand will see variability, right, to our earnings. Never lose
AaA3AKEG 2F GKS FFOGY 6SQNB dtradihy gonghny We teNdtlye 3kil@ taddl v & ¢
we certainly use those in terms of optimizing how we manage our input matebial the value of the
odzaiySaa 02YSa FNBY (G(KS LINRBRdzOGa GKFG 6SQNB YI 1Ay
miAzy 2F OFLAGIE GKIGQa Ay LXFe NAIKIG y26d 2 SQNB A

Should probably slowdownL QY G F € {Ay3 (22 FlLad F2NJI GNIyatli2NAR®
FRRAY3 ySg OFLIoAftAGASE |G (ekSlity NRriedsing/retyclvd dnd aur | y R
recycling capacity that is underway with this set of projects. Drives scrap. It drives higher recycled content.

¢CKS 20KSNJ GKAyYy3a AdGQa 3I2Ay3a (G2 R2 F2NJdzd& Aa KSELI A

Lastly, ve have continuous improvement. The continuous improvement, because as we improve recycling,
6SQfft 0SS YIFI1Ay3 Y2NB Ay3a240 ¢KIFIG Ay3a20G Aa RSaAidysS
we feed that hot mill more volume, we are actuallyiggpto be moving downstream to our cold mill operations,
2dzNJ At A00GAY3 2LISNIGA2y AT 2dzNJ O2F GAy3a 2LISNIFGA2yad
amount of volume. So we're focused on debottlenecking, as you can see. We're focused inniarent
improvement.
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Production Growth Delivers Benefits, Maintains Qur
Position as the Low-Cost Producer in North America

TAA Leads in the Industry on Cost

YA R 2 Aansiifs ctrarivsi A 2 Bt
CB Stock Cost/Ton Manufacturing Manufacturing

o Production Gains % Cost Reduction *
(a0 —
iy ot /0 | —{+|4%:.'— | (-N%)
s | 1%,
v
% ) A
N TAA FY24 FY29 FY24 FY29
Comoetiters M G Production M Cost Per / Lb.
ﬁ IRI.:E@?:{‘V‘S Note 1 Sowee: CRU Cosr Studdy 2022 Globa' Con Socdy Ful Conversion Cosls 2

Production growth. So I'm trying to, again, focus on manufacturingur core. From a production growth
standpoint right now, what we're seeing is therefit that's actually providing to us from a lesest provider
position. These are some pretty remarkable statistics when you look at them. If we look at ourselves and
compare Logan Aluminum to our competitors in North America, our cost position refat&MBODY is 40%
lowert four-zero percent lower.

When we estimate where we're going to be from a volume perspective between this year, fiscal year '25, and
fiscal year '29, we anticipate 14% growth overall in our volume. But by managing ouflapste're seeing

an 11% we anticipate an 11% decline overall in what our cost per ton is. That right there has us ready to
compete in the markets as we see them.
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Looking Forward: Laser Focused on Value Creation and
Positioning the Business for the Future.

“Tactical Excellence is what separates us and makes our business durable.”

EBITDA

s
3rd MTP

Maximize Tailwinds

2nd MTP

Caopacity Expansions

$233 $226
$164 $165 Outlook
$80 Flow & Debt
. Repayment

FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24  FY25B

TRI ARHO‘NS 12
ALUNIHUM ¢ &

Solookingforward ¢ KI & R2Sa GKIFG YSIy ¥F2N dEYE frgnLdddgeFperiod. f £ & >
,2dzQf f a4SS AY C,HpX 2dzNJ 60dzRIAS{ 1otheds238 Qillion andl theo$254y Y A
million and the $226 million & KI 6§ Qa LI NI 2F GKIFI G KAaAaG2NAOIE ({AYR
Nonetheless, what | want to impress upon everyone: our budget set at $208 millitmat $208 was our

midterm plan commitment and we are able to achieve the midterm plan budgetary target even in the worst
AONI LJ YFENY SG dKFEdG 6SQ@S aSSy Ay | RSOIRSo®

SowhatthaNB I f f &8 YSIya Aa> a GKS Sy@ANRBYYSyid OKIy3aSas
GKA&E &@SIFENWY !'yR (KIFIGQa SEFOGte GKS YINYSGO GKFEG 68
open up quite a bit, which means import costs &alting. And in that space, what | really hope to do this year

is be able to considerably beat our budget numbers. We find ourselves in a space right now, from an outlook,
that has us more flat to what we achieved prior year. Now, there are some assumptiony G KSNB X N.
SFNIe Ay GKS FAaolorf @SEFENX .dzi L aSS | LJIGK NRIKOG
achieved last year.
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Sustainability: Demonstrating Year Over Year Improvement

scope 1, 2, & 3 Carbon Intensity per Ton

+ Scope 1 and 2 emissions are indusiry-leading.

Plant efficiencies, low carbon electrical power mix,
and significant scrap processing capacity.

» Projects that make sense financially

Both Cl work and new investments are yielding
lower carbon intensity per ton, higher product
recycled content and cost efficiency

« High product recycled content

Aggressive scrap input consumption thanks to large

3 1 Fr2l FY FY
scaled casting center from post consumer scrap to AL = i =
AR = 2l

ingot, resulting in a reduced carbon profile. UI Lﬂﬁzgﬁiﬁmzfﬁﬁﬁik J

Sustainability. We are demonstrating yemareré ST NJ A YLINRE @SY Sy (i & re&smrally evergzi ( A y
8SEFENXY L YSFys LQfft 32 &GNIAIKG (2 GKS 3INI LK 0SSOl
emissions per ton of aluminum n p2 0SS 6SSY HamT FYR 6KSNB 4SS | NB
HY GKIF GQa {tOsdbibScopZ 1, B, and B afeR.24. Industry leading. When we look at Scope 1 and
21 samething A Y RdzAGNBE f SFRAy3JId ! yR GKIFIGQa O02YAy3d FNRY S
more volume and averaging costs across that. Sources of povier i ¢ SQNB ¢ESNIGEI A H Ay
L2 6 SNJ 0 KIFGQa Obyacgidnbased. i KIF 1 Qa y2y

We select projects and this is really, really important we select projects for our company around
adzadlrAyroAtAGe GKIFG YI 1 SeldokingRBoydis t6 mové pfoatd, impravéSola S @
sustainability environment 6 dzi ¢ KAt S $SQNB R2Ay3I (GKFIGX GKS@QNB |
NEO& Ot SR 02y idSyided ! yR 2dz2NJ NBEO&8Oft SR 02y Syl toydzyo S
dzy RSNARGIYR a ¢Stttz ¢gKSy ¢S Grt1 aONrLIZ ¢S Gl1f1 o
part of what our current capital project means to us in terms of financial performance. It widens out the kinds

of scrapsthatwe cangoa dzYS Ay 2dzNJ YAf X 6KAOK YSIkya GKSNBQa
flexibility inside that system, but it helps us support our sustainability goals around recycled content.
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“Our Organizational Focus is on Readiness to Scale,
Through Asset Optimization, Infrastructure, and People Development.”

+ Tri-Arrows has an advantaged competitive position due to a Culfure of Connectivity
between functional areas that is laser focused on value creation.

» North America demand is healthy and growing.
« QOur low cost position is widening further.

» Customers are rewarding us, grounded in the reliability of supply. TAA remains a
preferred supplier, supplying coil o all major North American can makers and brands.

+ We continue to demonstrate excellence in capital project execution.

« We are investing broadly for the future today, while actively evaluating a range of
opportunities for growth tomomow.

N o
So, justaquick summarysdR 2dzif 221 ® LQff 2dzald KAG 2y &a42YS GKAY:
the punchlinet 4§ KS Lldzy OKf AyS A& 2dzNJ F20dza® hdzNJ 2NBIF yAT I (A
doingT from an infrastructure perspective, capability petJS OG A @S> ANRB gAYy I 2 Il

doing with people and equipment A 41 Q& F NRPdzy R 2dzNJ  6Af A& G2 &aol

{22 6S KI@S +ty FTR@GFyhGlr3aSR O02YLISGAGABS LRarAlAzyod |
YIN]ySGLE F OS 6K2 6S INBod !'yR (KIFIGQa RNAGSyYy | 203G o
ONBI A2y d LGQA RNAGSY o0& O0O2yySOilA@AGeE 0SisSSy Tdz
growing. Important to have confidence that market and our ability to participate in that market. Our cost
L2aAdAz2y Aa 26 LGQaA GKS t26Said Ay GKS YIFIN] SO

I3FAYE 6KIG L 6hyid &2dz G2 Gl A00® 3SFNRYI (@ RRSNIR 4
ourselves further fromthe 6 LISG A G A2y @ hdzNJ Odzai2YSNA ' NBE NBGIF NRAY:
signing up for more. In fact, last year, we had two multinational companidsrandst recognize our

business globally as supplier of choice. What an incredible recognitiogtBa@ NS R2 Ay 3 (G KS N& =

Capital executionm demonstrating excellence. And then lastly, we have identified ways that we can keep this
going, where we can continue to grow our business. So, right now, | think we areJ@el A 1 A 2 Y SR ®
executingBf t ® LQY SEGNBYSte LX SIFHaSR 6AGK G(KS NBad# Ga
outlook for the business in the future. There is more to come.

Thank you.

Ueda Thank you very much, Hensgn. Next, Mike Wargner, President of UWH, will continue with a
presentation m UWH's business, titled IPay 2025 UACJ Whitehall Industries, Inc. This presentation is also
in English.

Let's begin the presentation. Wargnsan, please.
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Introduction — Mike Wegener, UWH President

| have been a committed member of UACJ Automotive Whitehall Industries since 2002, serving in various
capacities in engineering and engineering management within the extrusion and manufacturing sector.

Throughout my tenure, my team and | have played a crucial role in advancing precision extrusion
capabilities and creating high quality automotive structural extrusions. | have successfully managed
major plant expansions and was responsible for the installation of several extrusion press lines.

Following 15 years in engineering management, | was elevated to Vice President of Extrusion Operations
in 2023 and was promoted to President in January 2025.

2002 2017 2025
Manufacturing Engineer Director of Manufacturing Engineering President
o o o) 0 o
2010 2023

Manufacturing Engineering Manager VP- Extrusion Operations

el

Wargner*

Hello everyone. This is my first presentation for IR Day, so léhtreluce myself. The next slide. My name

is Mike Wegener. | am the UWH president. I've been a committed member of UACJ Automotive Whitehall
Industries since 2002, serving in various capacities in engineering and engineering management within the
extrusionand manufacturing sector.

Throughout my tenure, my team and | have played a crucial role in advancing precision extrusion capabilities
and creating high quality automotive structural extrusions. | have successfully managed major plant
expansions and wassponsible for the installation of several extrusion press lines. Following 15 years in
engineering management, | was elevated to vice president of extrusion operations in 2023, and then this year
in January, promoted to president in 2025.
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Mike Wegener - President

For 23 years, | have been deeply involved with Whitehall Industries. |
have faith in the commitment of the individuals within this organization.

| prioritize operations with a strong emphasis on Safety, Quality,
Delivery, and Cost.

My management approach is hands on, results-oriented, and | am
dedicated to achieving our objectives.

2016-2025 2026-2035

PSR — 2

A few things about me. For 23 years, I've been deeply involved with Whitehall Industries. | have faith in the
commitment of the individuals of this organizatiorprloritize operations with a strong emphasis on safety,
quality, delivery, and cost. My management approach is hamdsesultsoriented, and I'm dedicated to
achieving our objectives.

UACJ Automotive Whitehall Industries (UWH)

~'._—Mrm Drive | 6P Strest o Sales office Products (extruded, fabricated, assembled
ﬂ D m components

Ludinglon, Ludington, MI ll»" o ; K Trol M 1'_1
i Extrusiun h 3 i
Exinsion Fatization " ~ o
Fabecation . ol
Flagstaff i o o
= -9 l. ¥ 'Paducah .
» o Mexi / X
ne B (N —— P - <
SO - “Eaten o ;
. % - San Miguel de ) aorization Sunroof guides  Bumpers Crash boxes Battery housings
/ el Allande
\ ) Fabecation .
1100
5 :
MFG Plants in NA Employes ® EV manufacturers in North America
X FY2024 ® Major Japanese automotive OEM
$M'’s $ $
246 21 3 1 manufacturer etc.
Revenue EBITDA 3

A little bit about UWH. Waave five manufacturing facilities. Two of them are in Ludington, Michigan. One of
them is in Paducah, Kentucky, Flagstaff, Arizona, and San Miguel de Allende, Mexico. Throughout all of the
facilities, we have over 1,100 employees. In 2024, we were $246min revenue with $21 million in EBITDA.

Our products include sunroof tracks, bumper systems, crash boxes, and battery housings. Next slide please.
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Customer Quality Performance

UWH has grown from a small tier 2-3 supplier to a reputable tier 1 supplier
recognized for high quality structural automotive components. Quality is a way of life
for all employees at UWH.

general motors
Supplier Quality Excellance Award 2023
TOYOTA Wi

y L ol . s
Certificate of Achievement
R UACJ AUTOMOTIVE WHITEHALL INDUSTRIES INC

UACJ Automotive Whitehall industries P w2t bl (g 2003 pertarmiacce t Gereral Maton

Thark You

s b b Rl Ot iy potreaxs adacaran b
Twywn Yotsw Yoot swarirs fug

2023

Tt ok

UWH was the cnly supplier in North
America to win the Excellence in Quality,
Delivery, and Value award out of 600
suppliers.

Supplier Quality Excellence
Award for 13 consecutive years

B el

Let's talk a little bit about quality. UWH has grown from a small Tier 2, 3 supplier to a reputable Tier X supplie
recognized for higiyuality automotive extrusions. Quality is a way of life for every employee at UWH. This
past year, we have won multiple quality awards. The picture to the left shows that UWH was the only supplier
in North America to win the Excellemin Quality, Delivery, and Value award out of 600 suppliers.

Strengths of UWH. Vertically Integrated Process Flow

Billet

Fabrication

*Machining *Maruai

*Laser Cutting +Autcmated
*Bandng +Robatic waiding
*Funching +Friction Sir Weking

~Colsboralion with
hegh qualty supplers

*Fracsion

=Structurai

*fusomotive crash
critical

*Suparior process

control and =Foming

*Sawing

traceabiity

Strengths:

»  Superior aluminum exirusion process control
* Precision machining (50 years}
Vertical integration
Welding, Lsaer cutting, bending
*  Excellent quality-less than 20ppm
« Serving major EV OEM's since 2012 5

B s

Strengths of UWH. We're vertically integrated process flow. We start with purchasing billet, and then we
extrude, we fabricate, we assemble. We have superior aluminum extrusion process cdofodo

automotive crash critical extrusions. Our fabrication, we've been precision machining for over 50 years. We
also do laser cutting, bending, punching, forming, automated assembly, welding. We have excellent quality.
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FY24 Review FY25 Outlook

Sales CTEM FY24 Customer Portfolio
Sus P00
$285 OTHER
During COVID 5263 24%
NA-OEM
$202
$133  $141
_— e JOoEM %%
FY19  FY20  Fy21 FY22  FY23
FY24 Summary
EBITDA
St $27.0 +Safety, Quality, Delivery, and Cost focused
—'-l ~Safety — Workman's Comp reduction
s21.1 | | +Organizational effort to reduce scrap
$10.0 o = Headcount reduction
. | | «Continuous Improvement projects - automation
. $3.0 $2.6 | |
= N = L | EY25 Outlook
$3.0 * New Launches

+ Continuous Improvement projects
+  Packaging & freight reduction goals 6

FY19 _FY20 FY21 FY22 FY23 FY24 FY25
Let's talk a little bit about our performance for 2024 and what we're looking at for 202eAsme out of

COVID, we increased our sales to a peak in 2023. In 2024, we dropped off a little over 13% in revenue. But as
you can see in our EBITDA performance, we've really worked hard to increase our EBITDA from $2.6 million
to over $21 million. In 226, we have a higher outlook in revenue and also a higher outlook in EBITDA. Some
of the things that we worked on were safety, quality, delivery cost. We had an organizational effort to reduce
scrap. We had headcount reductions, and we focused on contsimprovement. In 2025, we have a few

new launches. We are going to continue working on continuous improvement projects and cost reductions.
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FY24-FY25 Response to Lower Sales

Visualization and Management

Cost Reduction of KPIs

Headcount Reduction

oo

1,433 1,376
1,117
= TR E R g wwas
+ Safety, Quality
2023 2024 2025 % S8 OM fopor, screp,

labor eff, Cl, inventory,
OEE 7

B el

Our headcount reduction. At the beginning of 2024, we were over 1,300 employees. And with continuous
improvement projects, we have reduced our headcount dowmatound 1,100 employees, a 19% reduction.
Other cost reductions worked on. There was a significant priority put into scrap reductions, direct labor
content was lower, and we worked on many purchasing cost savings. We also expanded and built upon our
visudization and management of our KPlIs with our Power Bl system. We implemented safety, reports, quality,
gross margin, scrap, labor efficiency, inventory, and OEE. And these documents are live and we use them on
a daily basis.

MATERAL BALANCE 2022 MATERAL BALANCE 2023 MATERIAL BALANCE 2024
A 205 Tors A 26852 woew A 278 Toew TR %
ATMOSPHERE ATMOSPHERE ANOSPHERE 2o X4 12%
0 (agm 1) TR tom OO0 aapmt) 8775 s o X0 faccpul) 645415 = o Total 2%
8 (mmpe?) LR QOC (e ?) NS5 = o X (soopa?| 4090 « o
TN 1S T2 1 om TN TR 1 LR 102 R VEGLS o
COz emission por OOz emission po €Oz emisshon porton
scnshipped s o tonahioped 074 e shpeed 064 o
AR 428
STeNTEn -
COz2 Reduction Plans

= Implemented a Guide to Good Environmental Practices

* Created a Waste Managemaent Plan
» COz reduction plan monthly meeting

» Specific activities were established in all UWH facilities for:

| Raducicn CO2 amzssons Scape 12 and 3
1. Promotion of waler maragement.
I Pomation of anengy sevig

V. Reducicn of rcusinal wasie {trash and recytied malenals)

V. Raducion of hazandous wasss
Vi Coninbuton to stongest envronment

ASI| - Aluminum Stewardship Initiative
» San Miguel facility received certification in February 2025
» Audits will be scheduled for the Ludington and Paducah facilities by the end of 2025

B el e

UACJ Automotive
Whitahall Industrias,
Inc.

i - Al

—— 4
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Let's talk a little bit about sustainability. From 2023 to 2024, UWH reduced our scope one and scope two
emissions by 12%. We've also implemented a guide to good environmental practices, created a waste
management plan, CO2 reduction plan rifug meetings between the plants. We also got ASI certified
aluminum stewardship initiative at our San Miguel de Allende, Mexico facility. And we are working on planning
on having audits for our Ludington and Paducah facilities by the end of 2025.

UWH Growth - 2025

UWI-I TAILWINDS 9 HEADWINDS
Many new EV vehicles to launch in r EV consumer adoption not as sharp of
the comi ars, ﬁ G curve
We are ar;gﬁvy:ly talking with multiple + OEM's adjusting vehicle planning.
OEMs about future products Pausing and rethinking strategic
Demaonstrated high quality and portfolio plans

+ Current US administration not as
inclined to offer incentives for clean
manufacturing/vehicles

+  What does this do for available EV
rebates?

delivery as a Tier 1 supplier —
received multiple quality awards.
More aluminum demand as
lightweighting becomes more
important with fuel efficiency targets.

Egonomlc HEADWINDS

Economic uncertainty/Consumer
confidencelstock market

« OEM's financials taking a hit due to
tarlffs

* |s this temporary or long term?

Economlc TAILWINDS
Strong push for US produced
products due to tariffs
Overseas compatitors at a
disadvantage
Customers locoking 1o re-source
product to the US to avoid tariffs

et o s e 10

Now, looking forward. So, as in our business, there's headwinds and there are tailwinds. So, I'll talk about the
headwinds first in North America. EV consumer adoption rates is not as sharp a curve as what was originally
predicted. OEMs are adjustinghicle planning, pausing and rethinking strategic portfolio plans. The current
U.S. administration is not inclined to offer incentives for clean manufacturing. What does this do for EV
rebates? Some other economic headwinds. There's economic uncertaidtgaansumer confidence may be
wavering.

Now, there's also tailwinds for UWH. Many new EV vehicles are going to be launching in the coming years.
We're actively talking to multiple OEMs about future products. We demonstrate a high quality delivery as a
tier one supplier and we have received multiple quality awards. More aluminum demand as lightweight,
lightweighting becomes more important with fuel efficiency targets. There's also some economic tailwinds in
the U.S. There's a strong push for U.S. predugroducts due to the tariffs. Customers looking to resource
product to the U.S. to avoid tariffs.
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Business Environment

"North American automobile sales will remain around 15 million units. While ICE (internal
combustion engine) vehicles are declining, EVs are on the rise. By the 2030s, the market is
expected to be roughly equally divided among ICE, hybrid, and electric vehicles."

 Electrified Vehicle Production
North America
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A little bit about thebusiness environment. North American automobile sales will remain around 15 million
units. While internal combustion engine vehicles are declining, EVs are on the rise. By the 2030s, market is
expected to be roughly equally divided among internal combustiybrid and electric vehicles.

Segment Shift to Compact SUV’s

#J/ Segment Shift to Compact SUVs

The US. Consumer purchases has been shifting to compact & sub-compact SUV, both base and luxury modeks. Pickup trucks | midsized SUV
which are higher prafit vahickes tor OFMs have daclined in share aver the last 4 years .
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There is a segment shift in North America. Americans have been buyirgjzaiicars and fulized trucks
for many years. And that is starting to shift more towards compact SUMWs ptaducts that we are quoting
on for the future align with what we're seeing here.
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UWH Vision

UWH is addressing the growing demand for lightweight solutions driven by BEV adoption,
lightweighting, and environmental initiatives in North America.
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Now, I'm going to talk a little bit about vision. UWH is addressing the growing demand for lightweight solutions
driven by battery electric vehicles, lightighting and environmental initiatives in North America. As | look
back over the past 10 years of what we did as UWH, we can build upon that in looking forward to the next 10

years.

UWH Vision and Strategy
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UWH, we grew it the last 10 years to 250 million in sales, supported by a product mix of sunroof tracks, North
American EV structural products, and we did a lot of rapid expansion. As | look forward, we can see a
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significant growth opportunity in the Amean automotive market. | can foresee us getting to $600 million in
sales with a diversified product mix, business profit focused, more vertical integration, including billet casting,
and advanced manufacturing technology with a focus on environmental.

Aiming for profitable growth, we will diversify our portfolio and reduce order volatility by securing new orders,
primarily from customers in the growing EV sector. We see a pa#ithgeve 600 million U.S. in the North
American market. Targeted customer mix, we vision going after multiple Japanese OEMs and multiple North
American OEMs, also supported by a diversified customer mix.
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